HactaBHa nporpama 2022-2023

MpeameTHa nporpama o4 NPB LLUKAYC CTYAUMN
HacnoBs Ha HacTaBHUOT MerfyHapoaeH MmapKeTUHr

npegmer
Kop MKT 410
Cryaucka nporpama MapkeTuHr

OpraHusaTop Ha CTyaMcKaTa YHusepsuTtet,,Cs Knupmnn n Metoauj“ so Ckonje
nporpama (eanHULa, 0AHOCHO EkoHOMCKM dakynTeT - CKonje
WHCTUTYT, KaTeapa, oaaen)

CreneH (nps., BTOP, TPET LMKAYC) nps

AKagemcka roanHa/cemectap YerspTa roamHa/ 7. Bpoj Ha EKTC- 7,5
ceamm cemectap KpeauTm

HactaBHuK MNpood. a-p ExkeHn bp3oBcKa

Mpeaycnosu 3a 3anuilysarbe Ha Hema
npegmeToT

10.

Llenn Ha npegmeTHaTa nporpama (KomneteHummu):
Mo 3aBpLIyBar-ETO Ha HacTaBaTa M NoOJI0XKYBaHETO Ha 0BOj NpeaMmeT
1. CTyaeHTOT Aa ro pasbepe KOHUENTOT Ha MefyHapOAHNOT MapPKETUHT
2. CTyaeHTOT fAa ro cornea KoOMNAeKCHOTO MefyHapoAeHo OKpy»KyBarbe
3. CtyaeHTOT Aa 6bmae cnocobeH Aa M3BPLLM ceneKkumja 1 M36op Ha HaABOPELLHM Nasapu
4. CTypeHTOT Aa ro pasbepe mefyHapoAHOTO NasapHO TapreTupake u aa nsbepe
cooaBeTHa Gopma 3a HacTan Ha CTPaHCKKU nasap
5. CTyaeHTOT Tpeba aa buae ocnocobeH ycnewHo Aa r'm aHannsmnpa U npumeHn rnobanHute
MapKeTUHT cTpaTernm

11.

CoapKMHA Ha NpegMeTHATa Nporpama:
Llenta Ha HacTaeaTa No 0BOj NpeaMET € Aa ce 3an03HaaT CTYAEeHTUTE CO CTPYKTYpPaTa,
npupoaaTa 1 pas/IMYHUTE KapPaKTEPUCTUKM Ha MAPKETUHIOT BO MEFYHAPOAHOTO OKPYXKyBaHse.
Bo paMKM Ha NnpeaMeToT ce 06jacHYyBa KOMMAEKCHUOT KapaKTep Ha MefyHapoAHUOT MapKETUHT
M notpebata ga ce aHaNM3MpaaT Pas/IMYHUTE EKOHOMCKU, COLMjaNHWN, MONUTUYKN, KYNTYPHU U
NPaBHU AUMEHU3NKN 04, KOHLUENTYyasIHa U anJIMKaTMBHa nepcrnekTnea. MefyHapoOHUOT MapKeTUHT
ro objacHyBa B/MjaHMETO Ha paKTOpUTE Ha MefyHapOAHOTO OKPY:KyBakbe U noTpebaTta of
HMBHO MHTErpMpPatbe BO MAapPKETUMHT Nporpamm 1 ctpaternu. NMpeameT Ha UCTParKyBake ce
NPOMEHUTE BO MefyHAapOAHOTO OKPYKYBakb€e M aganTalmjaTa Ha NPOU3BOAOT, LIEHATa,
AncTpmubyumjaTta n NpomoLumMjata BO pPas/IMuHU 3eMju.

1. MefyHapoAeH MapKeTUHT KOHLUEeNT

2. MefyHapoaHO MapKEeTUHI OKPY»KyBakbe

3. Cenekuuja 1 u3bop Ha HaaBOpPELLHM Nasapwu

4. MefyHapoaHO na3apHo TapreTupame

5. Pa3Boj M MMNaemeHTMpare Ha CTpaTernun 3a HacTan Ha CTPAHCKKU nasap

6. AHaNM3a Ha eleMEeHTUTE Ha MapPKETUHT MUCKOT BO MefyHapOoO4HO OKPYKyBaHe

7. Cornepnysarbe Ha rnobanHuTe nasapHU Npeam3BuUm

12.

MeToau Ha yyerse:
MNpenaBakba CO NPe3eHTaUUKU, MHTEPAKTUBHU NpeaaBakba, TUMCKA PaboTa, roCTMH Ha
npesasarba, CTyAMM Ha Cny4aj, n3paboTKa M NpeseHTaumja Ha NPOeKTHa 3a434a,

13.

BKyneH pacnonoxnme ¢oHA Ha Bpeme 7.5 EKTC x 30 yacoBn=225 yacosu

14.

Pacnpenenba Ha pacnonoxamBo Bpeme 60+30+30+15+90 =225 yacosu

15.

dopmun Ha HacTaBHUTe akTMBHOCTM | 15.1. | MpenaBarba-TeopeTcKka HacTasa 60 yacosu

15.2. | Bexbu (nabopatopucku, 30 yacosu
ayAUTOPUCKM), CeMUHapK,
TUMCKa paboTa
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16. Jpyrv dopmMmu Ha aKTUBHOCTU 16.1. | CemuHapcKku/cTpyyeH 30 yacosu
TpyA/npoeKT/nctpaskysarbe
(npeseHTaumja NMCMeHa U ycHa)
16.2. | CamocCTOjHM 334a4un 15 yacosu
16.3. | lomawHo yyere 90 vacosu
17. HauyunH Ha oueHyBame 60+30+10 = 100 6043
17.1. TecTtoBuU 60 601081
17.2. CemunHapcKa paboTa/npoeKkt 30 60a08M
(npe3eHTaumja:nMcMmeHa 1 ycHa),
N1abopaToOPUCKM BEXKOU
17.3. AKTMBHOCT M y4ecTBo 10 60n08BM
18. KpuTepmymu 3a oleHyBate 0o 50 6oaa 5 (neT) (F)
(6opmoBu/oueHKa) oa 51 no 60 6oaa 6 (wecr) (E)
on 61 oo 70 6oga 7 (cepym) (D)
on 71 no 80 6oaa 8 (ocym) (C)
opn 81 no 90 60pa 9 (neseT) (B)
o4 91 no 100 6opaa 10 (pecer) (A)
19. Ycnos 3a NOTNUC U NONarakbe Ha PeanusnpaHm aktMBHOCTH
3aBpLUEH UcnuT
20. JasukK Ha Koj ce n3seaysa MaKe[0oHCKM jasuk
HacTaBaTa
21. MeTtoa Ha cneperbe Ha KBAaZIMTETOT | MHTEPHA eBanyaunja n aHkeTa
Ha HacTaeaTa
JIUTEPATYPA
3agjonKuTeNHA IMTepaTypa
PeneH ABTOp Hacnos M3paBay FoavHa
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